
More and more people struggle finding online health information, especially patients with cancer. 
While it can improve health outcomes, patients find it hard to tell reliable info from unreliable. 
Healthcare pros are essential in fighting cancer misinformation online.

2024 COSMO Conference Highlights 

• Using Social Media for Research

• Create Meaningful Engagement with Advocates, Physicians and Reputable Sources of

Information

• Exploring the Role of the Digital Opinion Leader

• Industry Relations, Partnership and Transparency

• Physicians, Patient Advocates, Platform Providers, Health Information Providers

The target audience for the COSMO meeting encompasses a diverse and multidisciplinary 
group dedicated to advancing oncology care through social media engagement. This includes 
oncology physicians, who bring clinical expertise; trainees, who represent the future of 
oncology; and advanced practice providers & nurses, who play a crucial role in patient care. 
Patient advocates are essential for their insights into patient needs and experiences, while 
healthcare communication experts can offer strategies to effectively disseminate accurate

information. Finally, industry partners contribute by fostering innovation and supporting 
research initiatives. Together, these stakeholders aim to enhance oncology communication, 
combat misinformation, and improve patient outcomes through collaborative efforts.

September 18 & 19, 2024 
 Providence Downtown Marriott | Providence, RI

COLLABORATION FOR OUTCOMES USING SOCIAL MEDIA IN ONCOLOGY 



4:00 - 4:05 pm     Welcome
Eleonora Teplinsky, MD and Martina Murphy, MD 

4:10 - 4:30            Using Social Media to Support Diversity, Equity & Inclusion (DEI) in Oncology
Narjust Florez, MD, FASCO

 4:30 - 5:30            Breakout Sessions

A | Medical Communication (Education, Peer to Peer Engagement, 
      Preferred Social Media Platforms)
      Moderator: Martina Murphy, MD 

B | Community Building & Stakeholder Engagement
Moderator: Roberta Lombardi

5:35 - 6:00             Group Discussion
Co-Chairs: Eleonora Teplinsky, MD and Martina Murphy, MD

 6:00 - 7:00             Welcome Reception

Thursday , September 19, 2024

7:00 - 8:00 am        Breakfast and Registration

8:00 - 8:15               Welcome and Introductory Remarks
Conference Co-Chairs: Eleonora Teplinsky, MD and Martina Murphy, MD

8:15 - 9:00           Roundtable One 
Engaging with Patient Communities on Social Media &
Reaching a Broader Audience   
Moderator: Amy Comander, MD  
Panelists: Darcy Burbage, DNP, RN, AOCN, CBCN | Anne Marie Mercurio | 
Maimah Karmo

9:05 - 9:25              COSMO and Community       
Don Dizon, MD, FACP, FASCO

9:30 - 10:25            Roundtable Two
Social Media as a Venue for Networking and Professional      
Support in Oncology - How I Find My Tribe on Social Media 
Moderator: Krishna Soujanya Gunturu, MD
Panelists: Maryam Lustberg, MD, MPH | Maura (Molly) Barry, MD | 
Emily Drake, BScH, MA 

10:25 - 10:50         BREAK  

AGENDA 
Wednesday September 18, 2024 



Thursday Continued 

General Session 2 
Social Media Clinical Research 
This session will focus on NIH and other supported research in social media and oncology. 
Moderator: Wen-Ying Sylvia Chou, PhD, MPH

10:55 - 11:20		

11:25 - 11:50		

11:55 - 12:40		

12:40 - 1:30 pm

 Women in Medicine 
Shikha Jain, MD, FACP

 Cancer Misinformation On Social Media And Its Correction
Stacy Loeb, MD, MSc, PhD (hon)

 Roundtable Three
 Funding Social Media-Based ResearcH:
 Tips and Challenges | Moderator: Wen-Ying Sylvia Chou, PhD, MPH 
 Panelists: Jeremy Warner, MD, MS, FAMIA, FASCO 
 Stacy Loeb, MD, MSc, PhD Shikha Jain, MD  FACP

LUNCH 

General Session 3  
Objectives and Goals for the Individual's Professional Use of Social Media in Oncology: 
The (r)evolution of the Digital Opinion Leader This session will focus on participants’ social 
media goals, including how to get more involved in social media-based research in oncology, 
how to grow on social media, and digital opinion social media. 
We will highlight how social media can serve the individual whether through advocacy, net-
working, building a private practice.

1:30 - 2:00                       Keynote Presenter: Jeremy L. Warner, MD, MS, FAMIA, FASCO 
Cancer and Covid-19 Consortium (CCC19)- Collaborative research 
in oncology

2:05 - 2:50   Roundtable Four 
Bidirectionality of Social Media: Efforts and Outcomes
Moderator: Don S. Dizon, MD, FACP, FASCO
Panelists: Jonathan Sommers, BA, BCPA | Steve Alperin

2:50 - 3:00             BREAK 

3:00 - 3:20              The Digital Opinion Leader & Ethics of Engagement: Disclosure, 
Partnerships, and Authenticity
Eleonora Teplinsky, MD

3:25 - 4:10  Roundtable Five  
The Digital Opinion Leader: Defining It and Collaborating Challenges
Moderator: Martina Murphy, MD | Panelists: Stephanie Graff, MD | Nafeez Zawahir, MD | 
Julie Carmen, PharmD, BCPS

4:15 - 4:30 Conference Summary & Wrap Up

AGENDA 
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CONTINUING EDUCATION 
ACCREDITATION 
This activity has been planned and implemented in accordance with the accreditation 
requirements and policies of the Accreditation Council for Continuing Medical Education 
(ACCME) through the joint providership of the Warren Alpert Medical School of Brown University 
and the Collaboration for Outcomes using Social Media in Oncology. The Warren Alpert 
Medical School of Brown University  is accredited by the ACCME to provide continuing medical 
education for physicians.

CREDIT DESIGNATION
Physicians: The Warren Alpert Medical School of Brown University designates this live activity 
for a maximum of 8.25 AMA PRA Category 1 CreditsTM. Physicians should claim only the credit 
commensurate with the extent of their participation in the activity.

FOR MORE INFORMATION CONTACT BROWN CME OFFICE 
Phone 401.863.2871 Email: Maria_Sullivan@brown.edu  & Phone 401.863.5254 | Email: michelle_king2@brown.edu




